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FROM THE EDITOR

DESIGN COLLABORATIVE
T0 PROJECT TEAMWORK

A collaborative visioning is bridging design between academia and practice projects.

Many practitioners express the lack of skills and knowledge among design graduates to
meet the new needs and demands of the industry. Academics are exploring new models
of research in design that can be applied to expanding and emerging domains of design.
Design in practice and academia has been increasingly working together through the
model of industry projects. But there are still several gaps that need to be bridged to
develop better collaboration between the two.

“Design research is moving beyond the study of industry based practice and towards
the stewardship of design-led innovation for business development and economic
growth” - The design capabilities of dynamic teams pursuing innovation in an ac-
ademic context, by Saskia Coulson, Mel Woods - University of Dundee, United Kingdom
(Design Management Academy Conference 2017).

“...this study contributes to the burgeoning cognisance of design capabilities as a means
to understand value, by indicating potential pathways towards yet further application
of design research in the industry context ...and reveals how contribute to future of

"SPACE"
INNOVATION

mode is based on the production and use of codified
scientific and technical knowledge. The Doing, Using
and Interacting (DUI) innovation mode relies on
tacit knowledge, informal processes of learning and
experience-based know-how.”

Design Strategy, Design Innovation and Design Pro-
ject are the means that many companies use to mod-
el their products/services considering emerging
technologies and user perspectives - user centered
ideas - way to incorporate novelties, validate usa-
bility, test viability and scalability of the products/
services. And, of course, the way that co-creation
isinserted in several stages of its development
lifecycle, aiming its processes oxygenation and
organizational structure, moreover get inspirations
to modeling innovative products/services.
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