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ABSTRACT: This study examines the impact of improving knowledge
management processes in religious tourism, focusing on tourism enterprises in
Karbala, Iraq. Specifically, it explores organisational knowledge management
practices in relation to innovation in religious tourism services and the
enhancement of organisational performance. Using the Knowledge Assessment
Methodology for Processes (KAMP) and survey data collected from key
tourism companies in Karbala, the research investigates three primary
areas: the types of knowledge management practices adopted by these
organisations for tourism development, the effects of these practices on the
organisations and their employees, as well as on tourists, and the challenges
faced by these organisations in implementing knowledge management
practices. Additionally, the study seeks to establish the relationship between
knowledge management and customer satisfaction and explores the potential
of leveraging knowledge management to create a competitive advantage in
religious tourism. Data collection involved the administration of surveys and
interview gquestionnaires to selected tourism companies, providing valuable
insights into knowledge management in this specific market segment. The
findings reveal that, despite barriers to the adoption of knowledge management
practices, their implementation can significantly enhance the quality of religious
tourism services. The study concludes with recommendations for improving
knowledge management practices in tourism enterprises to better address
the evolving needs of religious tourism.
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1. Introduction

To achieve excellence and provide institutions with
a competitive advantage through optimal utilisation
of the human element, knowledge management
processes are recoghised as among the most
significant contemporary administrative strategies and
approaches (Imhanzenobe, Adejumo, & Ikpesu, 2021).
Institutions must consistently strive to deliver high levels
of performance to adapt to ongoing developments and
challenges, acknowledging the importance of survival
and continuity in an environment characterised by
complexity and constant change across economic,
political, social, and technological domains.

Human capital represents the most valuable resource
for organisations, possessing the greatest potential
to elevate them to international standing (Gerhart &
Feng, 2021; Luo, Zhuo, & Xu, 2024). By leveraging
intellectual and cognitive capabilities, knowledge
management enables institutions to grow, adapt, and
achieve excellence within the context of the knowledge
society (Alfawaire & Atan, 2021). Tourism is one of
the industry’s most dependent on human interaction
for its services (Ragazou et al., 2023). As a vital
source of national wealth, it significantly contributes
to the economies of nhumerous nations worldwide.

Tourism-related organisations, particularly travel
agencies, play a pivotal role within local communities.
Given the substantial number of tourism-related
enterprises in the Karbala Governorate, the industry
warrants attention due to its contribution to the
region’s economic prosperity (Zwead, 2023). In light
of these considerations, this research is divided
into four sections. The first section addresses the
scientific methodology of the study, encompassing the
research problem, its significance, and objectives. The
second section presents the theoretical conceptual
framework for knowledge management processes
and the enhancement of religious tourism. The third
section examines the practical aspects and findings
derived from statistical analysis. Finally, the fourth
section outlines the most significant conclusions and
recommendations based on the findings.

In the context of modern organisations, achieving
business excellence relies on the efficient utilisation
of capabilities that can enhance the value added for
tourism customers. This value arises from the effective
management of two intangible resources: human
capital and knowledge assets, both of which are critical
for making sound and effective decisions. There is
an increasing recognition that many organisational

#35 ISSUE VOL. 12 NUM. 02

MAY/AUGUST 2024


mailto:hana.muhammed@qu.edu.iq

EVALUATION OF KNOWLEDGE MANAGEMENT IN RELIGIOUS TOURISM

activities are cognitive in nature, with knowledge
emerging as a key strategic asset. It plays a vital role in
addressing challenges, improving learning, enhancing
performance efficiency, and fostering customer loyalty.
In light of these considerations, the following research
guestions are proposed:

» Towhat extent is knowledge management currently
implemented within the organisations under
investigation?

 Whatis the role of knowledge management, and
which key dimensions are crucial for enhancing
the tourism industry?

* How can knowledge management processes
contribute to the improvement of tourism?

This study highlights the significance of religious
tourism within the Iragi context, where knowledge
of its potential impact on the labour market and
economy remains limited. By focusing on knowledge
management processes, the research aims to raise
awareness among employees in tourism organisations,
thereby enhancing the appeal of the tourism sector and
increasing tourist numbers. The outcomes emphasise
the role of religious tourism in driving economic
development and prosperity, while encouraging
organisations to support knowledge management
initiatives. Such a shift towards strengthening
religious tourism is instrumental in fostering a
better understanding of its importance among key
stakeholders, aligning with contemporary management
theories. Additionally, enhancing human resource
capabilities is a crucial factor in improving both the
quality and quantity of religious tourism, which, in
turn, benefits the organisations under investigation.

2. Literature Review
1.2. Introduction to Knowledge Management

Knowledge management (KM) has emerged as a
critical concept in achieving organisational success,
particularly within service-based industries (Alfawaire
& Atan, 2021; Imhanzenobe et al., 2021). It is defined
in vocational academia as the purposeful, professional,
or project-based accumulation, organisation, and
distribution of information, aimed at enhancing decision-
making processes, efficiency, and innovation. According
to KM frameworks, such as those proposed by Mertins,
Heisig and Vorbeck (2001) and Shahzad et al. (2016),
these processes emphasise integration into a unified
system that delivers valuable knowledge. In the
contemporary service environment, KM is essential
for fostering collective intelligence, organisational
renewal, and customer-centric solutions.

2.1.1. Creative Knowledge Creation

The process of generating and transmitting knowledge
is a fundamental aspect of knowledge management.
For an organisation to remain competitive, it must
possess the capacity to create new knowledge. Daily
insights are often derived from engagement in projects
and various activities. Knowledge is accumulated
through diverse methods, some of which are explicitly
linked to systematic procedures or technological tools.
By acquiring new information, organisations improve
their ability to innovate, generate knowledge, and
create value (Barua, 2018).

2.2. Knowledge Storage

Knowledge storage encompasses both soft and
hard mechanisms for preserving personal and
institutional knowledge, ensuring its easy retrieval.
The documentation of policies allows access to codified
knowledge without necessitating direct interaction
with its creator. This process not only saves time and
organisational resources but also enhances overall
performance (Caroline, Mugun, & Loice, 2015).

2.2.1. Knowledge Transmission

Also known as knowledge dissemination or distribution,
this process involves systematic methods for sharing
knowledge with employees who need it, while removing
irrelevant information from storage. Such practices
facilitate the effective absorption of knowledge
by recipients, whether in contexts such as salary,
retirement benefits, or organisational events like
knowledge fairs (Maier, 2007).

2.2.2. Knowledge Utilization

Knowledge plays a crucial role in organisational
performance, supporting decision-making and task
completion. Its application depends on the existing
knowledge acquired through discovery, acquisition,
and sharing processes. Even when the knowledge
is not fully understood, it can still inform decisions
and actions. This application is enabled by routine
and contextual procedures that prioritise specific
recommendations rather than direct knowledge
exchange (Becerra-Fernandez & Sabherwal, 2010).

2.3. Religious Tourism: An Overview

Religious tourism is one of the oldest forms of travel,
deeply embedded in cultural and spiritual traditions.
It plays a pivotal role in the economic and social
development of regions such as Karbala, where
pilgrimages to sacred sites generate local revenue and
foster cultural exchange. This form of tourism is not
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only driven by religious obligations but also by a desire
for peace, spiritual growth, and cultural exploration
(Kim, Kim, & King, 2020). The global expansion of the
sector is reflected in the diversity of participants and
the sustainability of revenues generated by products
such as Hajj and Umrah.

2.3.1. Promoting Religious Tourism

In centuries, religious tourism has remained one of the
oldest and most popular types of tourism. Particularly
prevalent in Islamic countries, this type of tourism con-
tributes significantly to the industry's revenues. It is
based on the concept of pilgrimage, having a strong
cultural and social effect on the host communities due
to religious tourism (Rubio-Gil & Esteban Curiel,
2008). It is often coupled with acts of religion, such
that individuals will make long voyages to places
considered holy as an act of devotion and homage
to their faith. These journeys usually involve ritual,
promises, and offerings that are central to the ad-
herent's faith and can only be done in a certain
place. Many authors have reported the importance
and impact of religious tourism for centuries.

2.3.2. Religious Tourism: A Structured Perspective
Religious tourism is a structured form of tourism in
which individuals travel from outside a state or its
capital to visit sacred sites. The purpose of these
journeys can vary, encompassing the fulfiiment of
religious obligations, the pursuit of spiritual insights,
or the desire to learn about the religious traditions of
the destination. This type of tourism resonates with
the spiritual aspirations and values of the visitors,
providing them with a sense of fulfilment and a deeper
connection to their faith (Source: Prepared by the
Researchers based on the above Sources).

2.3.3. Factors Enhancing Religious Tourism
Increasing tourist sites is vital for boosting religious
tourism, as they provide access to archaeological
and cultural landmarks and essential services. Their
unigue features, distinct from those in the home country,
attract tourists. Key factors such as natural, social,
and economic conditions, along with proximity to key
attractions, influence tourism growth. Expanding sites
enhances accessibility and opportunities for growth
(Mustafa, 2004). Ongoing development of competencies
is crucial for organisations to adapt to change and
enhance internal and external capabilities. Rapid
changes demand continual improvement of human
resources and skills, positioning organisations more
competitively.

3.4. Integration of Knowledge Management in
Religious Tourism

The application of KM in religious tourism has emerged
as a transformative approach, enabling organisations to
better serve visitors and enhance operational efficiency.
Research (e.g., Abu Zureik (2017); Al-Ameri, Al-Qaisi
and Al-Maamouri (2020)) It underscores the fact that
the knowledge management (KM) process—encom-
passing knowledge creation, storage, dissemination,
and application—plays a pivotal role in delivering supe-
rior service quality and enhancing tourist satisfaction.
Numerous case studies have highlighted the potential
of KM in fostering innovation within tourism operations.
However, the industry continues to face challenges
due to a lack of awareness about comprehensive KM
practices and limited technological adoption at various
destinations.

2.5. Theoretical Frameworks

Theoretical models such as Nonaka’'s SECI Model and
Wiig's Knowledge Management Model offer foundational
frameworks for understanding the role of KM in tourism.
Nonaka’s model is distinctive in that it presents
knowledge as a cyclical process, encompassing
socialisation, externalisation, combination, and
internalisation. In contrast, Wiig's model emphasises
the strategic management of processes involved in
creating and maintaining knowledge. When applied to
religious tourism, these models illustrate how structured
KM processes can enhance service delivery, improve
customer experiences, and drive organisational growth.

2.6. Research Gaps

While extensive research exists on knowledge man-
agement (KM) and general tourism, KM in religious
tourism remains underexplored. Limited attention
has been given to adapting KM to the cultural and
spiritual aspects of destinations like Karbala. Addi-
tionally, the role of advanced technologies like Al
and big data in optimizing KM processes for reli-
gious tourism is overlooked. These gaps highlight
the need for further research on region-specific KM
applications and technological integration in this
sector, particularly to address the unique challenges
and opportunities within religious tourism contexts.

2.7. Hypothetical Model Development

To achieve the objectives of the study, a conceptual plan
must be devised to identify knowledge management
procedures, their role in enhancing religious tourism
in the Karbala Governorate, and the interrelationships
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between them. This plan is illustrated in the figure,
which encompasses two key categories of variables:

1. Independent Variable: Knowledge Management
Procedures

This includes knowledge creation, storage, distribution,
and application, which are integral to the knowledge
management process (Abdi & Senin, 2015; Abu Zureik,
2017; Al-Ameri et al., 2020).

2. Dependent Variable: Enhancing Religious Tourism

This involves expanding the number of tourist destinations,
increasing the clientele, and improving operational
efficiency, as per the frameworks outlined by Muead
and Mahamood (2006), Radzikowski (2010), Al-Fadl
(2013), Hakim and Khalida (2015), Al-Yasiri (2019), and
Al-Qurashi and Mutlaq (2008). To address the research
problem and facilitate the development of potential
solutions, the following hypotheses have been proposed:

H1l: There is a significant correlation between
knowledge management procedures and the aspects
of enhancing religious tourism.

Hla: There is a significant correlation between
knowledge generation and the aspects of enhancing
religious tourism.

H1lb: There is a significant correlation between
knowledge storage and the aspects of enhancing
religious tourism.

Hlc: There is a significant correlation between the
dissemination of knowledge and the aspects of
enhancing religious tourism.

H1d: There is a significant correlation between the
application of knowledge and the aspects of enhancing
religious tourism.

H2: The aspects of enhancing religious tourism are
significantly influenced by knowledge management
procedures.

H2a: Knowledge generation significantly influences
the aspects of enhancing religious tourism.

H2b: Knowledge storage significantly influences the
aspects of enhancing religious tourism.

H2c: The dissemination of knowledge significantly
influences the aspects of enhancing religious tourism.
H2d: The application of knowledge significantly
influences the aspects of enhancing religious tourism.

All core knowledge management processes will be
thoroughly discussed in the later sections of this
paper. These will include the following: the initiation
processes to establish, transfer, or renew necessary
knowledge resources within an organisation; the

acquisition processes for new learning or external best
practices aimed at improving personal or organisational
performance; the sharing processes designed to
create collective intelligence and enable organisational
renewal; the utilisation processes to enhance informed
decision-making and effectively coordinate action
within an organisation; and, finally, the evaluation
processes to monitor and correct errors in the other
knowledge management processes.

Researchers have approached the topic of knowledge
management processes from various perspectives,
incorporating their individual viewpoints, specialisations,
and intellectual interests. Due to these differences,
achieving a comprehensive understanding of the
concept has been challenging. As discussed later, one
of the most important of these concepts is presented
in Table 2, which illustrates religious tourism from
the perspectives of a group of scholars and thinkers.
Through the previously discussed concepts, it is
clear that the pursuit of comprehensive knowledge
involves various efforts to achieve both explicit and
implicit understanding. Knowledge management, in
essence, entails the systematic handling of activities
and processes such as acquisition, creation, utilisation,
codification, storage, transfer, and sharing of knowledge
within an organisation. These processes do not always
follow a linear sequence; rather, they often occur
simultaneously and in a dynamic manner.

The processes of knowledge are typically recognised
within a specific time frame. Most scholars and
researchers agree that the effectiveness of knowledge
management depends on processes that facilitate the
accessibility, storage, enhancement, distribution, and
integration of knowledge to achieve desired outcomes.
The core objective of knowledge management is to
refine these processes, transforming informational
inputs—whether sourced internally or externally—into
accessible, storable, and distributable knowledge.
This involves maintaining, retrieving, and integrating
information for future use. Researchers, such as
Mertins et al. (2001), describe these processes as
forming a closed-loop system, which serves as the
foundational framework of knowledge management,
consisting of various interconnected components.

3. Research Methodology

The research methodology employed in this study is
considered a descriptive analytical research design,
focusing primarily on enhancing religious tourism through
knowledge management processes. Questionnaires
were distributed to employees of selected tourism
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firms in Karbala, which predominantly concentrate on
religious tourism, aligning with the objectives of the
current research. A purposive sampling technique was
utilised to target individuals who have direct responsibility
for managing tourism businesses. A specialised
guestionnaire was developed for this purpose, designed
to capture the essential elements of knowledge creation,
storage, dissemination, and application in enhancing
tourist services. The questionnaires were completed
by 50 employees working in 23 tourism companies
across various organisational positions. This targeted
sample ensures a sufficient representation of tourism
companies within the study area of Karbala. The

Table 1: Samples of Research.

collected responses were analysed statistically using
SPSS to identify patterns of correlation between the core
knowledge management processes and key elements
in advancing religious tourism, such as expanding the
coverage of tourist attractions, improving communication
with customers, and enhancing supply chain efficiency.
The study population consists of tourism companies in
the Karbala region, the majority of which are religious in
nature. The targeted sample for this research includes
employees from travel and tourism companies in the
Karbala district. A total of 50 questionnaires were
distributed, which are suitable for statistical evaluation,
as shown in Table 1.

No. The Company’s Name No. of Forms
1 |Land of Heritage Company 14.0
2 [Nineveh Land Company 1.0
3 |Arm International Company 1.0
4 |Liwaa Al-Taf Company 2.0
5 |Al-Helou Tourism Company 2.0
6 |Ataa Al-Khair Company 1.0
7 |Duyouf Al-Safi Company 1.0
8 |Al-Asil Company 1.0
9 |Qamar Quraish Company 1.0
10 [Barakat Al-Yassin Company 1.0
11 |Al-Hadi Company 3.0
12 |Al-Barga Company 2.0
13 |Al-Safi Al-Dhahabia Company 1.0
14 |Anwar Al-Mustafa Company 2.0
15 [Jannat Al-Waha Company 1.0
16 [Legend of the East Internationa 1.0
17 |Al-Athar Company 1.0
18 |Al-Sahl Al-Rusubi Company 2.0
19 |Al-Sarh International Company 3.0
20 |Al-Taama Company 5.0
21 |Al-Mayar Company 1.0
22 |Ur United Company 1.0
23 |Sama Sumer Company 2.0

Total 50.0
Source: Self-Developed.

The study adhered to ethical considerations throughout
the entire process. Participants were provided with
a clear explanation of the research’s nature and
objectives, and their responses were guaranteed
anonymity. Participation was voluntary, and no
individual’s identity was disclosed. To ensure the
reliability and validity of the results, the study upheld
academic integrity by transparently reporting data
collection, analysis, and reporting procedures.

3.1. Descriptive Analysis and Cronbach Alpha
To assess the validity and consistency of the
questionnaire, a Cronbach’s alpha test was conducted

(Kumatri et al., 2021). Coefficient values met the 0.7
threshold, confirming reliability and stability. Table 2
presents internal reliability analysis, descriptive sta-
tistics, kurtosis, skewness, and code descriptions for
study variables, ensuring suitability for the research.
The Cronbach’'s Alpha values, ranging from
0.7610 to 0.9290, demonstrate a high level of inter-
nal consistency, confirming the reliability of the vari-
ables measured. Notably, the independent variable
—knowledge management processes (X) and its
components—knowledge distribution (X1), knowl-
edge storage (X2), knowledge generation (X3),
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and knowledge application (X4)—all exhibit strong
reliability. Similarly, the dependent variable—improving
religious tourism (Y) and its dimensions—increasing
tourist sites (Y1), increasing customers (Y2), and
improving performance efficiency (Y3)—also show
excellent reliability. The obtained kurtosis values
range from -0.229 to 1.833, suggesting that the data

Table 2: Reliability Analysis and Normality Test.

distribution is very close to normal, although it exhibits
a slight positive kurtosis. The skewness values, ranging
between -1.906 and -0.726, indicate a slight negative
skew, meaning that responses tend to cluster towards
higher values. Overall, the results confirm that the
data is reliable and exhibits near-normal distribution,
making it suitable for further analysis and interpretation.

Cronbach’s Alpha Kurtosis Skewness Coding Variables
0.7610 1.0780 -1.906 X Knowledge Management Processes
0.8500 0.4630 -1.341 X1 Knowledge Distribution
0.9220 1.1750 -1.547 X2 Knowledge Storage
0.8200 0.9610 -1.092 X3 Knowledge Generation
0.8860 -0.229 -0.726 X4 Knowledge Application
0.7890 1.8330 -1.194 Y Improving Religious Tourism
0.8990 0.7240 -0.800 Y1l Increasing the Number of Tourist Sites
0.9290 0.5320 -0.853 Y2 Increasing the Number of Customers
0.9270 0.8410 -0.759 Y3 Improving Performance Efficiency

Source: Self-Developed.

3.2. Descriptive Analysis of Research Variables

Table 3 presents an analysis of knowledge management
processes within the organisation, including the
arithmetic means and standard deviations for each
question. The overall mean score for knowledge
management processes (X) is 2.7150, reflecting a
moderate level of implementation. In terms of knowledge

distribution (X1), the mean values range from 2.6000
to 2.7800, indicating that training workshops led by
experts are considered the most effective means of
disseminating knowledge. However, other methods
such as documentation and communication processes
are used to a moderate extent.

Table 3: Statistical Analysis of Knowledge Management Processes and their Components.
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As for X2, or knowledge storage, the scores are rela-
tively higher, ranging from 2.7200 to 2.8600, while
information storage and retrieval has been per-
formed strongest, characterised by accuracy and
speed. This reflects the organisation’s use of
advanced technology for storage and the
preservation of repositories for archives. In
terms of knowledge acquisition, the mean val-
ues range from 2.4000 to 2.6200, indicating a
slightly lower performance. Employee expertise,
travel agency collaboration, and modern systems
enhance performance, yet need improvement.
Knowledge application (X4) shows higher variability
(2.50-2.92).The highest mean value is associated with
applying knowledge promptly to advance organisational
work, while the remaining dimensions, such as the
use of company resources and employee productivity,
show moderate performance. Overall, the findings
suggest that while knowledge storage and application
processes are relatively effective, improvements in
knowledge acquisition and distribution are necessary
to optimise organisational performance.

Table 4 provides a statistical analysis of efforts aimed at
enhancing religious tourism and improving performance
efficiency, based on the arithmetic means and standard
deviations of various related questions. The grand
mean for efforts to improve religious tourism (Y) is
2.7356, indicating a moderate emphasis in this area.
The administrative team’s performance in boosting

visitor numbers (Y11) recorded a mean of 2.7600,
highlighting their contribution. Collaboration with other
entities to build the tourist base (Y12) scored a mean
of 2.6000, while the provision of essential resources
at tourist sites to support development (Y13) scored
2.7200, indicating fairly good progress in providing
for these destinations.

Regarding the third objective of increasing the
number of tourist sites (Y1), the mean is 2.6933,
reflecting a moderate effort. Measures proposed to
increase visitor traffic achieved the highest mean of
2.9000, indicating the implementation of appropriate
measures. Specifically, the comprehensive plan for
increasing the number of tourists (Y22) and measures
for increasing the client base (Y23) received means
of 2.7800 and 2.6000, respectively. Concerning
performance efficiency (Y3), the administration’s
efforts to enhance performance levels (Y31) scored
a mean of 2.9400, considered highly effective.
However, solutions related to performance issues
(Y32) scored 2.5400, suggesting a moderate level.
In the field of training programmes designed to
improve overall performance (Y33), the calculated
mean stands at 2.7800, indicating that training
programmes are particularly effective in increasing
efficiency. Cumulatively, the results indicate moderate
performance across all dimensions, but more focused
enhancement efforts are needed in areas such as
collaboration and performance efficiency.

Table 4: Descriptive Analysis of the Variable of Improving Religious Tourism.

Deviation| Arithmetic Mean Questions Item
0.244760 2.73560 Efforts to enhance religious tourism. Y
0.591090 2.76000 The administrative team at the tourist destination plays a key role in increasing visitor numbers, Y11
0.534520 2.60000 Our administration collaborates with other entities to help them grow their tourist base. Y12
0.572860 2.72000 The tourist site is equipped with all essential resources to foster development and growth. Y13
0.445890 2.69330 Expanding the number of tourist sites. Y1
0.416500 2.90000 Management utilizes diverse strategies to attract more visitors. Y21
0.464670 2.78000 Comprehensive planning by management aims to boost the number of tourists. Y22
0.699850 2.60000 Initiatives are undertaken by management to increase the client base. Y23
0.420780 2.76000 Measures to grow the number of patrons. Y2
0.313640 2.94000 Administration demonstrates the capability to improve performance levels. Y31
0.542480 2.54000 Solutions are provided to address efficiency-related challenges in performance. Y32
0.581690 2.78000 Management organizes training programs to enhance overall performance. Y33
0.379820 2.75330 Initiatives aimed at improving performance efficiency. Y3
Source: Prepared by the Researchers based on the Outputs of the SPSS V.25.

3.3. Regression Analysis This process begins with examining the correlation

Deviation | Arithmetic Mean Questions Item
0.205610 2.71500 Knowledge management processes in the organization X

0.543980 2.70000 Efforts are made by our organization to share knowledge across all levels of administration. X11
0.543980 2.70000 The tourism department uses diverse methods to document, communicate, and educate employees.| X12
0.638880 2.60000 The organization encourages the adoption of innovative ideas related to employment. X13
0.545480 2.78000 Training workshops led by experts help in disseminating knowledge effectively. X14
0.411230 2.69500 Distribution of knowledge within the organization. X1

0.350510 2.86000 Information storage and retrieval are characterized by accuracy and speed. X21
0.496520 2.72000 The organization employs advanced methods to store knowledge digitally. X22
0.453560 2.72000 Our organization maintains knowledge repositories and links new information to existing data.| X23
0.464670 2.78000 Knowledge is preserved for sharing at the most appropriate time. X24
0.275900 2.77000 Processes related to the storage of understanding and knowledge. X2

0.670060 2.40000 Employee expertise is a primary source of knowledge acquisition in the organization. X31
0.435190 2.88000 Knowledge is acquired through modern systems like the internet and other resources. X32
0.592810 2.66000 Collaboration with other travel agencies contributes to knowledge acquisition. X33
0.635350 2.62000 Researcher expertise plays a vital role in acquiring knowledge. X34
0.307890 2.64000 Processes involved in creating new knowledge for the organization. X3

0.340470 2.92000 Timely application of knowledge supports our organization’s progress. X41
0.735400 2.50000 Modern devices and equipment facilitate the application of knowledge in tourism. X42
0.404060 2.80000 Internal resources are utilized effectively to apply knowledge in tourism operations. X43
0.494870 2.80000 Successful application of knowledge depends on employee efficiency. X44
0.244790 2.75500 Processes for applying knowledge within the organization. X4

Source: Developed by the Researchers based on the Results of the SPSS Program V.25.
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After completing the calculation of the research
variables and conducting a descriptive analysis, the
next step involves testing the research hypotheses.

hypothesis, followed by the impact hypothesis, to
explore the relationship between the independent
variable (knowledge management processes) and
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the dependent variable. The correlation hypothesis
posits that “there is a significant correlation between
knowledge management methods and the development

of religious tourism.” The results obtained from the
analysis are presented in Table 5.

Table 5: Results of the First Hypothesis Test Regarding Correlation.

Item R

Significance Results

X -y 0.297 0.036 Significant Accept

Source: Prepared by the Researchers based on the Outputs of the SPSS V.25.

Testing the first primary hypothesis shows that
knowledge management processes advance religious
tourism. The correlation coefficient was 0.29, with a
p-value of 0.036, below 0.05. Thus, the first primary
hypothesis is supported. The second hypothesis posits

that “knowledge management has an effect on the
enhancement of religious tourism.” This hypothesis
was evaluated using simple regression analysis, and
the results are presented in Table 6.

Table 6: Results of Testing the Second Primary Hypothesis Regarding the Impact.

Item A B R? |T Calculated | T Tabular | F Calculated | F Tabular | Significance | Result

X -y 1.777 | 0.353 | 0.08 2.153 2.021

4.633 4.03 Significant Accept

Source: Prepared by the Researchers based on the Outputs of the SPSS V.25.

Table 6 shows that religious tourism and knowledge
management procedures are linked. The t- and F-tests
support this finding. At a significance level of 0.05, the
calculated t-value of 2.153 surpasses the critical value
of 2.021, and the calculated F-value of 4.633 exceeds
4.03. Religious tourism increases by 0.353 for every
unit increase in knowledge management procedures,
according to the regression coefficient (B). The R2
value of 0.08 indicates that knowledge management
processes contribute 8% to the improvement of religious
tourism. These findings support the second key idea.

4. Conclusion

This paper highlights the importance of knowledge
management in enhancing the quality and productivity
of religious tourism services in Karbala. The findings
show that human resources and knowledge assets play
a crucial role in improving customer satisfaction and
organisational performance through effective knowledge
management practices. By adopting these practices,
tourism firms can gain a competitive advantage,
contributing to regional economic development.
Practically, the study suggests that tourism organisations
focus on knowledge sharing and invest in training human
capital. Policymakers and stakeholders are encouraged
to create frameworks for implementing knowledge
management approaches in line with international
practices. This research has several limitations. First, it
involved only fifty respondents from tourism companies
in Karbala, meaning the results may not be generalisable

to other regions or a larger population. Additionally,
the focus on religious tourism and its knowledge
management processes might overlook other critical
factors in the tourism sector, such as cultural, political,
or technological aspects. The use of self-administered
questionnaires could introduce response bias, as
participants may answer based on their knowledge
or perceptions rather than actual practices. The study
also focuses on a cross-sectional analysis, without
considering data over time, and does not account
for the impact of economic conditions or policies on
tourism development. For future research, further
studies could explore how innovative technologies
such as artificial intelligence and big data analytics
can enhance knowledge management in religious
tourism. Additionally, research in other religious tourism
destinations could provide valuable insights into best
practices and industry standards, offering a broader
understanding of effective strategies in the sector.
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